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Esta es la undécima entrega de nuestro alerta semanal sobre las elecciones en los Estados Unidos. En ella encontrará noticias, análisis, datos de encuestas y otros materiales 
que le permitirán seguir de cerca la campaña electoral.  Si tiene inconvenientes para acceder a los documentos, comuníquese con nosotros a BuenosAiresIRC@state.gov 

 
 

  LAS ENCUESTAS 
 
 

 
 
 
 
Daily Presidential Tracking Poll 
Rasmussen Reports 
More… 

 
Gallup Daily: Presidential Race Narrows Slightly 
Obama is now at 49% of the vote to 47% for McCain among likely voters using Gallup's traditional model, and at 51% to 44% using 
Gallup's expanded model. More… 

 
Voters Not Eager for One-Party Control of Government 
Gallup 
Registered voters appear cautious about giving one party control of the federal government in this election. More… 
 
Economy Reigns Supreme for Voters 
Gallup 
The 55% of Americans now naming the economy as "extremely important" to their vote for president outranks the situation in Iraq -- which 
received the highest score in February -- and energy, which had topped the list in June. More… 
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  ANÁLISIS 
 

Democratic Wave Continues To Build 
Larry J. Sabato’s Crystal Ball 
Back in 2002 and 2004, the Crystal Ball brought misery to Democrats and joy to Republicans, as we projected the solid GOP victories that 
occurred in those years. The cycle of politics is not to be denied, and so in 2006 and now in 2008, there is a role reversal. With each 
passing week, we send Democratic spirits soaring ever higher and depress our Republican readers further. More… 
 

 Cato’s 2008 Election Coverage 
“From the economy to global warming, from the energy debate to US foreign policy, the 2008 election has given our analysts and experts 
plenty to talk and write about. We decided to pull together all the op-eds, podcasts, reports, and publications our scholars have done 
comparing the two candidates on their respective platforms, so all these resources can exist in one place. We hope it’s a useful tool for 
your research. All these scholars are available for interviews.” More… 
 

An Early Voting Flood 
The Brookings Institution 
Early voting has started in earnest in many states, marking a dramatic change in how Americans vote and how campaigns are run. 
Preliminary indications are that more people will cast their ballot prior to Election Day than in any campaign in the nation’s history. More… 
 

Hope or Glory? The Presidential Election and U.S. Foreign Policy 
The Brookings Institution 
The contest between Senators John McCain and Barack Obama for the presidency of the United States is being followed 
intently around the world. But how much exactly, in terms of U.S. foreign policy, is at stake? More… 
 

Pollsters Track Obama-McCain Contest Almost Hourly, but How Did Campaigns Work Before Polls? 
 …polling, taken for granted today by politicians, pundits, and public, is a relatively new phenomenon. For most of American history, 
without an established statistical discipline or advanced communications, candidates had little way to know their likelihood of victory. 
More… 
 
 

  LA CAMPAÑA EN LOS MEDIOS 
 
Canvassing Campaign Media: An Analysis of Time, Tone and Topics 
Project for Excellence in Journalism 
The media coverage of the race for president has not so much cast Barack Obama in a favorable light as it has portrayed John McCain in 
a substantially negative one, according to a new study of the media since the two national political conventions ended. More… 
 

Most Voters Say News Media Wants Obama to Win 
By a margin of 70%-9%, Americans say most journalists want to see Obama, not John McCain, win on Nov. 4. Another 8% say journalists 
don't favor either candidate, and 13% say they don't know which candidate most reporters support. More… 
 

 LA CAMPAÑA 
 
Road to the White House: John McCain 
America.gov 
 Here is a summary of recent campaign activities. More… 
 
Road to the White House: Barack Obama 
America.gov 
Here is a summary of recent campaign activities. More…  
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